BULLETIN 2019-16                                                                                                December 12, 2018
	U.S. Department of Labor

Employment and Training
  Administration

Office of Apprenticeship (OA)
Washington, D.C. 20210
	Distribution:
A-541 Headquarters
A-544 All Field Tech

A-547 SD+RD+SAA+; Lab.Com
	Subject:  New Apprenticeable Occupation:  Digital Marketer
Code: 200.1     

	Symbols:  DPQSP/RCG
	
	Action:  Immediate

	PURPOSE:  To inform the staff of OA, State Apprenticeship Agencies (SAA), Registered Apprenticeship program sponsors, and other Registered Apprenticeship partners of a new apprenticeable occupation:  Digital Marketer.
                                                               Digital Marketer
                                                               O*NET-SOC Code:  15-1199.10 

                                                               RAPIDS Code:  2077CB
                                                               Type of Training:  Competency-Based
BACKGROUND:  Ms. Aurora Geis, Director of Strategic Partnerships, and Mr. Brad Voeller, Chief Executive Officer (CEO), Digital Creative Institute, submitted the following occupation:  Digital Marketer for apprenticeability determination.  The OA Administrator approved the occupation on October 25, 2018.

Digital Marketers perform the following tasks:

· Identify, develop, or evaluate market data and buyer persona characteristics;
· Formulate, direct, or coordinate digital marketing activities based on brand policies and or procedures to add brand value online, promote products or services online, working with Business Owner, Digital Marketing Managers, Director of Marketing, Chief Marketing Officers, and Marketing Vendors;
· Create and evaluate budgets, conduct research and development, determine the allocation of funds or return-on investment and cost of customer acquisition (COCA) projections;
· Develop content balancing the company’s objectives and customer satisfaction; and
· Compile lists segmenting customer, buyer personas, and product and service offerings to generate leads online.
ACTION:  OA staff should familiarize themselves with this bulletin and the attached Work Process Schedule and Related Instruction Outline, as a source for developing apprenticeship standards and/or providing technical assistance.  Digital Marketer will be added to the List of Occupations Recognized as Apprenticeable by OA when the list is reissued.  

If you have any questions, please, contact Troy Johnson, Apprenticeship and Training Representative at (210) 308-4597 or Johnson.Troy@dol.gov or Ricky Godbolt, Apprenticeship and Training Representative at (202) 693-3815 or Godbolt.Ricky.C@dol.gov. 

NOTE:  This bulletin is being sent via electronic mail.
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WORK PROCESS SCHEDULE

DIGITAL MARKETER

O*NET-SOC CODE:  15-1199.10   RAPIDS CODE:  2077CB



		JOB FUNCTION 1

		Design a Digital Marketing Campaign



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Gathers information on key characteristics of a buyer persona and buyer journey, in accordance with the buyer’s preferences and needs.

		

		

		



		Gathers information, assess a digital advertising budget for online lead generation that increases online traffic.

		

		

		



		Creates marketing content for blogs, ads to increase online traffic with the targeted buyer persona.

		

		

		



		Identifies and selects effective marketing objectives to include milestones, deliverables, and resources for a campaign that generates and nurtures leads in the marketing funnel.

		

		

		



		Creates content targeting the buyer persona to launch effective emails to increase the Click Through Rate (CTR).

		

		

		



		Builds email workflows and increases productivity, using marketing automation tools effectively.

		

		

		



		Builds a storyboard that captures buyer persona preferences and needs for a product and or service.

		

		

		



		Develops a video platform, distributes the video, and reviews postproduction to increase online traffic.

		

		

		



		

		

		

		



		JOB FUNCTION 2

		Digital Analytics: Analyze, measure, monitor, and assess digital marketing campaigns.



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Demonstrates ability to determine and track the conversion of online leads, nurturing a marketing funnel.

		

		

		



		Accurately tracks and assesses the performance of leads with google analytic reporting.

		

		

		



		Builds a social media and google analytics benchmark report, tracking results of a marketing campaign and or social post.

		

		

		



		Gathers and analyzes lead conversion data using Microsoft Excel.

		

		

		



		Creates data visualization charts and dashboards summarizing conversion and tracking data.

		

		

		



		Gathers, assesses, and interprets data from leads to communicate a story with the data, improving the attraction and conversion of leads.

		

		

		



		

		

		

		



		JOB FUNCTION 3

		Assess, plan and prepare social media campaigns on various social media platforms



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Uses a buyer persona to set goals and priorities for social media campaigns.

		

		

		



		Measures Return On Investment (ROI) by assessing campaign goals and metrics.

		

		

		



		Sets up social media platforms to launch social media posts attracting and converting leads in a campaign.

		

		

		



		Launches paid ad campaigns via social media platforms.

		

		

		



		Creates an editorial calendar that incorporates the buyer persona and their buyer’s journey targeting specific marketing content offers.

		

		

		



		

		

		

		



		JOB FUNCTION 4

		Utilize marketing automation technology for lead generation



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Uses the Pardot/HubSpot marketing automation tool to generate leads.

		

		

		



		Builds and customizes a sales funnel with a customer relationship management system.

		

		

		



		Segments lead lists based on the buyer persona within a Customer Relationship System (CRM).

		

		

		



		

		

		

		



		JOB FUNCTION 5

		Administer effective Digital Advertising to maximize ad spend



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Builds and deploys a Google AdWords campaign.

		

		

		



		Sets up a remarketing strategy effectively targeting a buyer persona.

		

		

		



		Sets up Google Tag Manager to monitor traffic and website performance.

		

		

		



		Creates compelling ad copy to capture traffic and leads.

		

		

		



		Creates a display ad that targets a buyer persona to a website.

		

		

		



		Monitors and assesses an ad spend budget.

		

		

		



		Builds a landing page-using split testing (A/B testing).

		

		

		



		

Builds a Conversion Rate Optimization (CRO) plan that includes A/B testing.

		

		

		



		

		

		

		



		JOB FUNCTION 6

		Develop a Website using Hyper Text Markup Language (HTML), Cascading Style Sheets (CSS) and JavaScript (JS) skills



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Builds coding in WordPress, HTML, CSS, and JavaScript to add content, graphics editing or adding a webpage.

		

		

		



		Creates a personal website using a web platform.

		

		

		



		Develops a User Experience Interaction (UXI) on a website improving the ease of a buyer persona and or customer to access a product or service.

		

		

		



		Conducts a customer journey mapping of their interaction with a product or service on a website.

		

		

		



		Produces a budget and deploys a web development plan with vendors and or a development team.

		

		

		



		

		

		

		



		JOB FUNCTION 7

		Build effective Search Engine Optimization (SEO) for search engine ranking or Search Engine Results Page (SERP)



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Creates an SEO Audit on a website using an SEO Audit industry checklist.

		

		

		



		Builds keyword research with targeted keywords that attract buyer persona, customer preferences, and needs.

		

		

		



		Builds effective meta tags with keywords that rank for Search Engine Ranking Performance (SERP).

		

		

		



		Creates an off- and on-page SEO plan to capture Search Engine Ranking Performance (SERP) using customer preferences and needs.

		

		

		



		Builds an effective link building strategy to capture search engine ranking performance attracting buyer persona, customer preferences, and needs.

		

		

		



		Sets up local SEO plans that incorporate technology tools to build the local digital footprint for online reviews.

		

		

		



		

		

		

		



		JOB FUNCTION 8

		Build portfolios that demonstrate digital marketing competency in marketing automation design i.e., Hubspot, content, ecommerce, mobile marketing, Customer Relationship Management (CRM) automation, Google Shopping, AdWords Scripts, Adobe Creative Suite



		Work Processes

		Trainer’s Certification

		Employee’s Initials

		Date



		Creates a portfolio of templates within HubSpot’s marketing automation tool.

		

		

		



		Build a portfolio of marketing content generating brand awareness to attract buyer personas, and customers.

		

		

		



		Obtain a certification to design and establish an ecommerce platform site with products to be sold online.

		

		

		



		Obtain a certification in Salesforce CRM to developing lead scoring.

		

		

		



		Builds a mobile marketing strategy to allow users to sign up to mobile list via text message using a keyword on a short code.

		

		

		



		Create a Google shopping certification and shopping campaign to promote your online and local inventory, to boost traffic to a website or local store, and find qualified leads.

		

		

		



		Develop an AdWords Scripts to improve an AdWords account using JavaScript code.  Scripts will automate tasks or interact with external data.

		

		

		



		Create an adobe creative cloud design in adobe in design to layout and design text, graphics, and cross-media for onscreen and print documents.

		

		

		






RELATED INSTRUCTION OUTLINE

DIGITAL MARKETER

O*NET-SOC CODE: 15-1199.10    RAPIDS CODE:  2077CB



		Subjects

		Approximate Hours



		Introduction to Digital Inbound Marketing, HubSpot Marketing Software

		4



		Project Management, Buyer Personas, Integrated MarTech Ecosystem

		12



		Conversion Tracking, Analytics Reporting, Google Tag Manager, Regular Expressions,  Page Optimization

		8



		Blogging, Copywriting, Lead Generation, Sales Enablement, Landing Pages, SEO, Video Marketing, call-to-action (CTA), Email, Interactive Content, Content Calendar

		20



		Paid Social Advertising, Metrics and ROI Measurement Tools, Editorial Calendar, Content Creation

		4



		Budgeting, Planning, Local Strategy, Mobile Strategy, Strategic Marketing Planning

		8



		Automation Tools, Pardot Software, Customized Sales Funnel,  CRMs

		16



		Run Google AdWords campaign, Remarketing Strategy, Ad Copy, CRO

		16



		WordPress, Basics of HTML, CSS, Javascript (JS), Responsive Web Design, Content and Information Layout, Design Thinking, User Experience, Design Principles, User Testing and Research, Create Personal Website

		32



		Database Technologies, Tableau, Data Science Solutions

		28



		Advanced Excel Analysis of Marketing Data, Structured Query Language (SQL)

		12



		Example Electives: Hub Spot Design, Copywriting, ecommerce, Salesforce, Mobile Marketing, Google Shopping, AdWords Scripts, Adobe Creative Suite

		20



		

		



		Total 

		180







1


